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YOUR DREAMSCAPES EDGE

DreamScapes partners with Canada’s national news brand, The Globe and Mail, 

to reach the country’s most desirable national audience. DreamScapes is also  

distributed to select subscribers of the Toronto Star, reaching Canada’s largest 

metropolitan region in the highest income areas.

DREAMSCAPES ADVERTISING  
AND CONTENT OPPORTUNITIES

PRINT & DIGITAL       •  Print ads 

                                     •  Sponsored content 

                                     •  Special editorial feature sections 

                                     •  Cover wraps 

                                     •  Inserts – bound-in or glued-in 

                                     •  Social media 

                                     •  Custom web content 

 

DIGITAL ONLY            •  Videos, box ads, leaderboard position 

                                     •  Paid social media posts 

                                        
(Sponsored, partnerships, contests & giveaways)

 
                                     •  Web editorial features 
                                     •  Travel Alert Newsletters
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Source: *Vividata Spring 2021 Study,  **Globe and Mail, TGAM_GA Leisure Travel study

Average age 48*  Age 25 – 54: 49 percent   

Age 55+: 30 percent   

73 percent more likely to be 
Senior Managers or Owners*   

58 percent more likely  
to have an HHI $200K+*    

35 percent more likely to have 
investible assets $500K+   

16 percent more likely to have 
3+ credit cards*  

DreamScapes magazine reaches Canada’s key consumer market 

 

After seeing an ad for a product, brand or service 53 percent are more likely to 

search for it, 76 percent more likely to purchase it and 2.5X more likely  

to recommend it*  

 

80 percent of HIGH VALUE VACATIONERS: for their next trip, they are forecasted 

to spend over $3,000**  

 

81 percent of DreamScapes’ EPICUREANS intend on taking a culinary or wine tour**  

 

Over three-quarters of our readership (76%) are CULTURE ENTHUSIASTS **  

 

3 in 4 ACTIVE TRAVELLERS prep for soft adventure and eco tours** 

 

Over 3 in 4 SEA-SEEKERS are expected to visit beaches, resorts or book a cruise** 

READERSHIP: MEET OUR NATIONAL READERS 
 
 

Our readers are culturally curious, sophisticated travellers. They seek  

adventure, appreciate the planet’s riches, and value local experiences.  

Passionate about places and people, DreamScapes travellers pursue   

the ultimate dream escapes.
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Source: *Toronto Star Media Kit 2023

59 percent male  

18-34 years  

41%  

40 percent female  

Education + Occupation   

53 percent of DreamScapes’ Toronto readers have a university degree and the 

majority (49 percent) have a professional career either in a white collar or 

managerial position. 

 

Highest Income Areas  

HHI  - These neighbourhoods are only the highest income areas in the country 

where 68% of DreamScapes’ Toronto-area readers own property, while 54% of 

its Toronto-area reader base has a household income of more than $75K. Its 

high earners with triple digit income of $100K+ comprise 38 percent of the 

total readership in the largest consumer market in Canada. 

READERSHIP:  
MEET OUR NEW TORONTO READERS* 
 
 

DreamScapes magazine is being distributed in the Toronto Star, 

Canada’s largest daily newspaper, starting in 2024 and will 

reach Canada’s highly sought-after frequent fliers living in high 

income areas.  Toronto is Canada’s largest metropolitan city and 

is the fourth largest populated city in North America after  

Mexico City, New York City, and Los Angeles. The Toronto Star 

possesses the country’s greatest total readership. 

Who’s reading? 

Age Category

18-49 years  

68%  

35-49 years  

28%  

25-49 years  

53%  

35+ years  

59%  

65+ years  

14%  

READERSHIP DEMOGRAPHICS



6,300

18,000

2,900

1,300
33,600

2,100
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LUXURY REACH

DISTRIBUTION – PRINT 

Globe and Mail Subscribers 

Ontario.............................................................. 33,600 

Quebec ................................................................ 2,100 

Manitoba & Saskatchewan .............................. 1,300 

British Columbia .............................................. 6,300 

Alberta .............................................................. 2,900 

 

Total Globe and Mail Subscribers ............ 46,200 

 

Toronto Star Subscribers ................................ 18,000  

Special Mailings ................................................ 1,000 

 

Total Copies .............................................. 65,200 

 

 

TOTAL READERS PER EDITION     464,000 

• PRINT ........................................................ 260,000 

• DIGITAL  

   Unique Visitors .......................................... 84,000 

   Digital Newsstand Readers ......................120,000 

 

Website Impressions .............................. 255,000 
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DREAMSCAPES & THE GLOBE AND MAIL 
REACH CANADA’S LARGEST NETWORK  
OF LUXURY LEISURE TRAVELLERS

3.3 million readers of The Globe and Mail are planning to take a vacation in the  

next 12 months. Connect with Canadians travelling within Canada, the U.S. and 

international destinations. 

 

 

 

 

 

 

 

 

 

 

 

 

THE GLOBE AND MAIL’S WEEKLY PRINT AND DIGITAL READERS ARE: 
 

• ACTIVE: Golfing (Index 126), Skiing/snowboarding (Index 122), 

Sightseeing (Index 119), Nightlife (Index 119), Cultural events (Index 115)* 
 

• INTERESTED IN A VARIETY OF VACATION PACKAGES: Culinary/Food & wine 

(Index 130), Romantic/Honeymoon (Index 128), Outdoor adventure/ 

Ecotourism (Index 124), Golf (Index 123), Cruise vacations (Index 122) 
 

• HIGH VALUE VACATIONERS: they are more likely to spend over $3,000 on 

their next vacation (Index 120)

Source: Vividata Spring 2021, Total National, Print/Digital Weekly Readers 
*Activities intend to do on vacation in the next 12 months 

DESTINATION                                        READERS                                INDEX 

Canada                                                       1,143,000                                         110 

USA                                                            663,000                                           116 

Mexico/Caribbean                                    357,000                                            116 

U.K./Europe                                               350,000                                           122 

Asia                                                            173,000                                            157
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EDITORIAL MISSION 
 
Since its launch in 1996, DreamScapes Travel & 
Lifestyle Magazine has been a highly valued leisure 
publication in the Canadian consumer market that 
delivers travel and lifestyle content to a high net-
worth audience of frequent travellers. The 
Editorial is overseen by an accomplished, award-
winning editor, and is written by a team of 
experienced travel writers.  

Each issue strives to showcase a segment in the 
world of travel with the ultimate goal: to inspire 
travel. Discover detailed information from short 
travel notes to broader, longer features.  

As the only independently owned travel 
publication in Canada to be circulated across the 
country through a controlled subscription reaching 
all subscribers of The Globe and Mail newspaper, 
and to frequent fliers living in Canada’s largest 
metropolitan city of Toronto through the Toronto 
Star print circulation, DreamScapes is fully audited, 
giving advertisers a strong print publication with a 
unique target audience. 

With the growth of digital applications, 
Dreamscapesmagazine.com is increasingly 
changing its position to meet consumer demands 
through exciting web exclusives, and other website 
enhancements.  

DreamScapes is available on several digital 
newsstand sites.

www.dreamscapesmagazine.com
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Canada and the United States remain an important focus in our storytelling,  

but we also recognize exciting destinations from around the globe. 
 

In every issue, DreamScapes Editorial includes these sections: Talk, Travel Sleuth, 

Travel Gallery, USA Journeys, and Web Listings.  Enjoy long features, personal 

essays, service-oriented pieces, and much more. 

2025 EDITORIAL CALENDAR

WINTER/SPRING:  
Islands and Wellness 

The ultimate island experiences, 

from far-flung paradise isles to 

domestic islands rich in 

Canadian charm, in this issue 

we showcase singular island 

settings. The burgeoning world 

of wellness travel with its 

restorative properties also gets 

a close-up look. 

SPRING/SUMMER:  
Adventure Travel, Road Trips  

and Ecotourism 

Pack your bags, in this 

prominent guide on active 

pursuits we feature the love of 

adventure travel through road 

trips and those places with 

strong green travel appeal.   

FALL/WINTER:  
Food and Drink 

With the changing seasons — 

there’s the celebratory harvest 

that drifts into early winter 

days — it’s time to pay 

homage to all the seasonally 

good things in this Food and 

Drink-themed issue. 

WINTER:  
Art and Design 

Creativity takes centre stage as 

we focus on a range of people and 

places around the world inspiring 

travellers to consider the value of 

art and design. This issue will 

feature destinations that have 

played an important role in 

establishing trends, art and design 

movements and other cultural 

innovations. It’s the art of travel.

DreamScapes Editorial has expanded the Editorial section with topics ready to inspire our discerning readers.  

NEW: Great Escapes, Passion Pursuits, Power Trip, City Spotlight, and Table Talk. These NEW editorial sections are open for scheduling in any issue. 

Contact the Editor for interest and inquiries. 
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IN EVERY ISSUE:  
THE CONTENT POSSIBILITIES

TALK: This star-studded editorial of a notable 

Canadian profiles a visionary within their industry.  

Be it a performer, conservationist, athlete, chef —  

the list is long. The only caveats: the individual is 

connected to Canada (living abroad or in the country) 

and is either nationally recognized or a leading 

influencer in their profession.  

 

TRAVEL GALLERY: In this collection of short travel 

news items, these mini-news notes have a  

call-to-action for readers. 

 

TRAVEL SLEUTH: We dive into a specific travel topic 

that presents readers with engaging, informative 

storytelling. Anticipate a vibrant mix of travel trends 

and destinations. 

 

USA JOURNEYS: Penned by an award-winning travel 

journalist, this editorial of round-up themes showcases 

America’s finest locales, offering readers a menu of 

choices. 

DREAMSCAPES  SPRING/SUMMER 202466

G E T A W A Y S

THE GREAT 
COLORADO 
ROAD TRIP
BY DEBBIE OLSEN

If life is a highway, you’ll want 
to ride it all day long in Colorado. 

As a teenager, I once asked for a rock ’n’ roll album for 
Christmas and received John Denver’s Greatest Hits 
instead. I didn’t try to hide my disappointment when 

I opened the well-intended gift. Since it was the only album I 
owned, I listened to the record often and I learned to love the 
music—though I never admitted it then. Recently, as my hus-
band Greg and I drove through Rocky Mountain National 
Park in northern Colorado, I found myself humming Denver’s 
“Rocky Mountain High” the entire way. I finally understood 
why he sang so passionately about Colorado.  

Colorado was made for road trips—remarkable landscapes 
filled with beauty and grandeur, quaint small towns, and 
cosmopolitan cities ripe with arts and culture. The Rocky 
Mountains took our breath away, but so did the Garden of the 
Gods, an awe-inspiring national landmark of striking 
sandstone formations near Colorado Springs. We loved 
driving through panoramic scenery, but we also enjoyed 
exploring the galleries and museums in Denver and stopping 
in communities so picturesque, they inspired parts of the 
Disneyland theme park.  
 
COLORADO’S CREATIVE CAPITAL 
Denver is the capital of Colorado, the largest city in the state, 
and it’s also the best place to start a road trip. Nicknamed 
Mile High City, due to being exactly one mile above sea level, 
Denver is an artsy favourite with delectable restaurants and 
unique attractions.  

We spent two days delving deep into Denver. We explored 
the city on a guided electric tuk-tuk tour with local operator, 
the Ultimate Urban Denver City Tour. Our guide/driver Erik 

T R AV E L  G A L L E R Y

Travel expert Cynthia David provides updates on the tourism industry in this curated collection that appears in every issue —  
 TRAVEL NEWS YOU CAN USE

D
iscover La Fantaisie, a new Paris luxury hotel in the classy 
Faubourg-Montmartre neighbourhood. Renowned Swedish 
designer Martin Brudnizki designed the whimsical interiors of 

the 63 rooms and 10 suites, built around a secret courtyard. La Fan-
taisie is one of the only hotels in downtown Paris with a rooftop bar 
and full garden. Three-starred Michelin chef Dominique Crenn 
returns from San Francisco to helm its zero-waste signature restaurant 
Golden Poppy. The boutique hotel, on historic Rue Cadet, has already 
become a meeting place for locals and international travellers seeking 
a tranquil retreat in the heart of the French capital. Lafantaisie.com

F
rom now until December 31, 2024, Aeroplan credit card-
holders in Canada and the U.S. can earn a free hotel night 
for every four-night consecutive stay they book with Aero-

plan points. With this special offer, credit cardholders can 
multiply their points savings of up to 30 per cent when booking 
at more than 300,000 hotels, including properties in the  
HotelSavers program launched in 2022. For an eight-night con-
secutive stay, cardholders need only redeem Aeroplan points 
for six nights. The Fourth Night Free offer calculates savings 
based on the average points cost of all four nights for maximum 
value. aeroplan.com/4thnight

P
erched high above the Aegean Sea in the village of Imerovigli, five-
star Kivotos Santorini stands out like an elegant black gem amid 
the Greek island’s white landscape. The 10 suites and villas com-

bine a modern minimalist design with bold, dark colours that echo the 
hotel’s stone and cave-like feel. Each room offers a clear view of San-
torini’s famous sunsets and the volcanic caldera that created the island. 
Enjoy a champagne breakfast in your room and dine on fresh local 
seafood at night. Ideal for a romantic escape.  KivotosHotels.com

LA FANTAISIE

KIVOTOS HOTELS
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FOR YOUR NEXT 

W
ith nearly 965 kilometres of natural 
coastline that includes foliage-rich 
islands and miles of seashell-

strewn beaches, this southwest Florida 
patch has easily become the outdoor 
lover’s nirvana. Even the inland areas 
around Fort Myers’ islands, beaches and 
neighbourhoods are teeming with wild 
flora and wildlife, catching the wide eyes  
of adventurers. With summer hot humid 
weather and endless sunny days, adventures on 
and off the water abound. Yes, there’s a #MyFort-
Myers story for everyone. 
 
EXPLORE PARKS AND PRESERVES 
Fort Myers’ parks and preserves are where you can get close to nature. 
Six Mile Cypress Slough Preserve boasts a two-kilometre accessible 
boardwalk for exploring the native wetland ecosystem. You’ll see 
wildlife like parrots, flamingos and peacocks at the Wonder Gardens 
in Bonita Springs. Visit J.N. “Ding” Darling National Wildlife  
Refuge on Sanibel Island to see some of the 245 species of birds  
that flock to the Fort Myers area.  
 
PADDLE A MARKED WATER TRAIL 
The greater Fort Myers area is “the” spot when it comes to paddling. 
Home to the Great Calusa Blueway, this 305-kilometre marked water 
corridor gives kayakers, canoers and paddleboarders a scenic marine 
trail, weaving through mangrove alleys that snake past habitat as you 
watch wading birds, rays and flying fish flit past. You can rent water-
craft from Gulf Coast Kayak, Tarpon Bay Explorers or other local 
outfitters. Near Cape Coral, paddlers encounter a thrilling mangrove 
maze tour in the Matlacha Pass Aquatic Preserve, a protected channel 
in which, if lucky, you can spot dolphins and manatees. From 
Bowman’s Beach on Sanibel Island, you can head out into the Gulf of 
Mexico for even more incredible sightings of dolphins, manatees and 
the occasional sea turtle. 
 
DISCOVER COASTAL ISLANDS BY BOAT 
Visitors should spend at least one day island hopping to coastal islands 
such as Cabbage Key, North Captiva and Boca Grande, many of which 
are only accessible by boat. Book a spot on one of several charters, 
arrange a private island tour or rent a boat.  

Natural settings and secluded beaches will have you feeling like you 
are worlds away.

TRAVEL PLANNER  
Start planning at VisitFortMyers.com and make  

your own #MyFortMyers memories

i

DS

Outdoor 
Adventure Trip
BY DREAMSCAPES STAFF

PEDAL POWER 
Veer off the beaten path by bike. On Sanibel and Captiva 

Islands, bike paths hug the shoreline. Start the adven-

ture at a bike rental shop or bring your own. For more 

pedal power, hear the sounds of the surf as you cycle 

along eight kilometres of bike trails in nearby Lovers Key 

State Park. Pass estuaries, a freshwater pond and finish 

off with a refreshing beach dip.   
MUST TRY On Gasparilla Island, the Boca Grande 

Bike Path spans the entire island. Take pit stops, of 

which there are many, and aim your smartphone for that 

perfect scenic shot. 

Fort Myers is on the Radar

  SPRING/SUMMER 2024  DREAMSCAPES 65

DS: WHAT’S ONE OF THE MAIN GOALS FOR POLAR 
BEARS INTERNATIONAL? 
AM: It’s really to sustain a future for polar bears in the 
Arctic. If we want to keep polar bears in the Arctic, as the 
ice keeps melting, we must also support the people who 
now have to live with these hungry bears on land. Our 
future is tied to the future of polar bears. Everything 
we’re doing for the polar bear or asking people to do, 
asking our leaders to do, is to move to greener, cleaner 
energies. Yes, it’s for the polar bear, but ultimately, it’s 
for ourselves—our children, and our future generations. 
We’re closely tied together. 
 
DS: TELL US ABOUT A MEMORABLE BEAR ENCOUNTER. 
AM: I was dropped off by helicopter in an area known for 
(polar) bears. As it flew away, the chopper startled a bear 
we didn’t see. The bear hesitated before advancing 
towards me, indicating it had no intention of preying on 
me, but it approached uncomfortably close. Luckily, 
another helicopter there filming saw what was hap-
pening, came between us, and moved that bear away. I’ve 
been lucky. 
 
DS: TELL US ABOUT A BEAR PROJECT.  
AM: Our maternal denning project in Svalbard, Norway, 
is focused on monitoring vulnerable moms and cubs as 
they emerge from their dens, helping us to learn more 
about this critical period in a polar bear’s life. We are also 
testing technologies to detect dens under the snow; such 
work could offer better protections for families as 
human activity increases in the Arctic. 
 
DS: SO IN YOUR VIEW, CAN PEOPLE AND POLAR BEARS 
LIVE TOGETHER AND COEXIST? 
AM: I do think people and polar bears can coexist. As 
people in Churchill have learned over generations, the 
bears largely avoid conflict with us, but we also have a 
role to play when we share their land. We need to take 
steps to reduce encounters by reducing attractants. We 
can also make the encounters that happen safer for both 
people and polar bears by providing people with lots of 
education, offering training where necessary, supplying 
the right equipment (including more non-lethal 
options), and promoting a lot of respect both for the 
world’s largest land predators and the people increas-
ingly living alongside them.

TA L K

I
n the frigid expanse of the Arctic, where ice and snow define the 
landscape, an intricate dance unfolds between humanity and one of 
its most iconic inhabitants—the polar bear. In the heart of this icy 

realm is Churchill, Manitoba, a town defined by the polar bears. It’s here 
that Polar Bears International’s Alysa McCall, who is the Director of Con-
servation Outreach and Staff Scientist for the non-profit group, aims to 
protect the bears and forge a coexistence with the community. Can an 
ecosystem of humans versus nature live in balance? Call it a harmony 
in the wild.

BY BILL KING 

HOW ALYSA MCCALL  
IS IN HIGH PURSUIT  
OF THE WORLD’S  
LARGEST LAND PREDATOR

Bill King is a musician, celebrity writer, radio host, photojournalist and author. TALK! Conversations in  
All Keys (Volume 3): American Music by William M. King is his latest book available on Amazon.ca and 7Arts.Press. 
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TARGET YOUR ISSUES:  
MORE CONTENT POSSIBILITIES

DreamScapes provides more sections devoted to topics that resonate with 

today’s consumer audience. The frequency is limited, subject to the Editorial 

scheduling, giving high exposure on an array of thoughtful subjects. Partners 

and Sponsors have an opportunity to collaborate on the special sections below.   

 

GREAT ESCAPES: A travel theme or destination gets top billing and answers, 

“Why Now.” 

 

CITY SPOTLIGHT: Explore the latest local developments, and the city’s best. 

Loaded with reader tips on dining, accommodations, sightseeing, one urban 

setting around the globe is given special prominence in a single issue. 

 

PASSION PURSUITS: In this Editorial section, sustainable travel is the focus. 

We consider the three pillars: supporting local communities; cultural heritage 

preservation; and protecting the planet. Readers will discover a destination 

through meaningful travel.  

 

POWER TRIP: Readers have a first-hand account of an empowering trip that 

leads to self-discovery.  

 

TABLE TALK: Strictly culinary-focused, this Editorial section encompasses all 

the delicious spin-offs associated with food.  It’s here readers will discover 

food trends around the globe, learn about destination dining scenes, including 

celebrated chef profiles, among other juicy tidbits.

ENHANCED 
SECTIONS
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EXCLUSIVE SPONSORED CONTENT

High-impact branded content is carefully curated and created  
in-house by the Editorial team with client direction and approval. 
This exclusive space also is open to supplied content. We work 
with brands to tell their most compelling stories.

Germany, a country steeped in rich history and renowned for its 

picturesque landscapes, offers Canadian travellers an enchanting 

journey through a tapestry of cultural wonders. Boasting an 

impressive 52 UNESCO World Heritage Sites, Germany stands as 

a testament to its commitment to preserving historical and nat-

ural treasures. From castles and cathedrals to historic residences, 

each site narrates a compelling story of the nation’s past. 

Embracing sustainable travel practices, Germany entices visitors 

with eco-friendly initiatives, promoting responsible tourism. 

For Canadians seeking a cultural odyssey, Germany’s vibrant arts 

scene beckons, with world-class museums, theatres and galleries. 

From the avant-garde Bauhaus movement to the classical bril-

liance of Beethoven and Bach, the country resonates with artistic 

expression. Whether exploring the cosmopolitan allure of vibrant 

cities or the medieval charm of cities off the beaten path, Ger-

many promises an unforgettable fusion of history, sustainability 

and cultural splendour for Canadian travellers venturing into 

Europe. For more inspiration visit Germany.Travel

From Classical Arts to Avant-Garde Wonders - Germany’s Allure for Canadian Explorers

GERMANY 
      UNVEILED: 

A Cultural Journey for 
Canadian Travellers

52 UNESCO Sites,  
Historic Treasures, and  

Eco-Friendly 
Adventures Await 
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F
eel your own sense of carefree escape in 300 hectares 
of parks and themed gardens as you stroll the green 
spaces of Sanssouci Palace. With a name that means 
“without a care,” Prussian King Frederick the Great’s 

delightful 18th-century summer palace at Potsdam, Germany 
is not to be missed. 

The grand sunflower-yellow palace resembles a pastel 
wedding cake. Muscular heroic figures atop columns appear 
to hold up the roof. The long building sits at the crest of rows 
of vineyard terraces and a six-level grand staircase. It’s easy 
to understand why this lavishly dramatic retreat is often 
called the German Versailles. 
 
The Prussian Palaces and  
Gardens Foundation 
A UNESCO World Heritage Site, Sanssouci is one of more than 
30 architectural and historic treasures overseen by the 
Prussian Palaces and Gardens Foundation (SPSG). Visitors can 
picture nobles strolling in manicured gardens or relaxing in 
imperial leisure in grand palaces amid elegant sculptures and 
paintings by Flemish, Dutch and Italian masters. 

The SPSG sites also had important roles in world history. 
For instance, seven generations of Hohenzollern rulers were 
in residence at Charlottenburg Palace in Berlin while in 
Potsdam, the Cecilienhof Country House was the site of the 
historic Potsdam Conference at the end of World War II. 
 
A Royal Weekend in Potsdam 
Historic Potsdam is a short train ride from Berlin. With 17 
palaces spread across three parks and in the city centre, 
Potsdam is one of the largest UNESCO World Heritage Sites 
in Germany. A weekend there, including a day at Sanssouci 
Park, is an immersive experience into the lives of the 
Prussian kings and queens and centuries of history and 
architectural styles. 

World-famous Sanssouci is the SPSG jewel. It has just 10 
main rooms; modest by palatial standards. But Frederick 
didn’t skimp on splendour for his opulent retreat. Carefully 
preserved baroque furnishings bring life to airy rooms 
painted in rich colours. Long passageways covered in gilt are 
lit by massive crystal chandeliers. Even the inlaid wooden 
and marble floors are works of art. 

 
 

TRAVEL PLANNER  
For more information about the Prussian Palaces and  
Gardens Foundation see spsg.de/en and for tickets visit 
tickets.spsg.de/ 
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SPLENDID  
SANSSOUCI

DID YOU KNOW? 
Visitors can tour the 

impressive New Palace, 

Picture Gallery of Sanssouci 

and the Palace Theatre,  

built for Prussian royalty.

Prussian Palaces and Gardens Foundation 

oversees more than 30 grand sites

BY LINDA BARNARD

Jungle Animals 
and a Famous 
Guest 
The Voltaire Room is a favourite 
stop. Carvings of exotic fruits, 
flowers and jungle animals 
adorn these pastel lemon-
yellow walls where the French 
Enlightenment writer and 
philosopher may have stayed. 

A Special Feature Section

TREASURESSpanish
ALHAMBRA, GRANADA
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Land of 
Fantasy 
and 
Reality
SPANISH ALLOY: THE 
BLENDING OF CULTURE

O n one sultry afternoon in Granada, I lay in bed in a stupor 

of near-sleep. Through the haze of the siesta came the 

clip-clop of donkey hooves and the strange quarter-tone 

hum of a passing man. There was a smell of roasting garlic 

and dust, and the heat was just south of feverish. Perhaps it was the 

almond tart I had just eaten, or the rose water I had bought from the 

merchant at the gates to the Alhambra, but the scene belonged as 

much to fantasy as reality, and, as I slipped in and out of conscious-

ness, it was easy to believe I had been transported to some fabled 

Arabian land. 
Spain, jutting from the west of Europe like a clenched fist, is an 

absolute. For centuries, it has followed no fashion but its own com-
mitment to tradition and dignity, remaining unique in its 
association with bulls, flamenco, paella and duende (a heightened 
state of emotion brought on by the arts). Yet as emblematic as these 
things may be to the country, they draw from deep historical roots, 
which run south from Andalusia, across North Africa, and over the 
Nile to the Levant. 

The germinators of those roots were the Moors—a Spanish name 
for the blend of Arabs, Syrians, Egyptians and Berbers who made up 
the conquering force—who crossed the Mediterranean in 711 AD and 
remained rulers over Iberia for 700 years. Moorish Spain, while not 
peaceable, was a place of enlightenment and learning. Under the 
Moors, it was the enjoyment of life, rather than the afterlife, which 
was glorious. With new leadership came a turning tide on illiteracy 
and cultural stagnation—universities and libraries were founded, 
food and art were elevated to the level of virtuosity, while poets and 
musicians attained celebrity status. Córdoba became the Western 
answer to Baghdad, a place of education and culture. From Zaragoza, 

BY J.R. PATTERSON

F U N  F A C T  
THE CREATION OF 
SPANISH CUISINE   
Besides sowing the seeds of modern Spanish cul-
ture, the Moors were also germinators in a literal 
sense; they used their experience with irrigating 
deserts to turn Spain green and make it a place 
of produce and shade. A new cuisine followed, 
one underlaid by the staples of the Mediter-
ranean diet—wheat, wine and olives—but given 
its particular primacy by ingredients brought 
north from the Middle East and North Africa: 
spinach, rice and eggplants; cinnamon, cumin 
and saffron; dates, pomegranates and apricots. 
One of the oldest surviving cookbooks is Ibn 
Razīn al-Tujībī’s Fid ̣ālat al-Khiwān fī Ṭayyibāt al-
T ̣aʿām wa-l-Alwān (Best of Delectable Foods and 
Dishes from al-Andalus and al-Maghrib). Recently 
translated into English, it contains among its hun-
dreds of recipes directions for mustard sauce, 
cured meat and yoghurt.
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Cruises to 
Remember

Your river and ocean escape awaits,  

tailored to your desires.

BY DEBRA SMITH

I N  2 0 2 2  I  J O I N E D  E M E R A L D ’ S   
Splendours of Europe classic river cruise, 
sailing the Rhine, Main and Danube rivers in 
a fairy-tale-come-to-life setting dotted with 
hilltop castles, lush vineyards and stone-clad 
villages. The friendships I made on board are 
one reason I am a cruise convert. I also dis-
covered the many ways that Emerald Cruises 
understands people—more specifically, what 
interests Canadians. Turns out we love the 
first-class service, luxurious hotel-style 
accommodations, elevated cuisine, and 
bespoke tours that take you to the heart of  
a country.  

Since 2014 award-winning Emerald 
Cruises has been offering small ship cruises 
along the great rivers of Europe including the 
Rhône and Saône in France and the Douro in 
Portugal. Their fleet of nine Star-Ships puts 
romantic itineraries within reach. For the 
2024/2025 season exciting new river cruise 
itineraries will be added in Southeast Asia 
through Cambodia and Vietnam along the 
storied Mekong River. 
 
Mekong Magic 
On board the superb Star-Ship Emerald Har-
mony (ratio of 84 guests to 40 crew members), 
prepare to sail past the finest historic gems 
and exotic treasures of Southeast Asia. Dock 
in the heart of Ho Chi Minh City and get 
ready for sparkle. On this voyage, witness 
such standouts as Halong Bay’s karst islands 
in Vietnam, the wild jungles of Cambodia 
and Vietnam, and ancient coastal towns and 
temples. The Star-Ship’s open-air design 
complements the warm climate, featuring a 
stylish sun and pool deck and a wellness 
area. The Asian-inspired cuisine is divine. 
Join EmeraldPLUS walking tours to a temple 
at dawn in Siem Reap and city explorations 
along Southeast Asia’s longest river. Choose 
from 8- to 23-day voyages.   
 
Elevated Experiences 
Put your mind at ease about hidden fees. The 
Emerald value philosophy means that all 
Emerald Cruises itineraries include Emerald-
PLUS and EmeraldACTIVE tours with 
knowledgeable local guides. Also included 
with every Emerald cruise you’ll enjoy on-
board dining, local wines and beers served 
with meals, free Wi-Fi, and port charges and 
gratuities for a worry-free trip. The only 
exception is the DiscoverMORE tour that 
offers deeper dive experiences into the local 
culture and cuisine. 

According to Glen Moroney, Founder and 
Chairman of Scenic Group, the parent com-
pany of Emerald Cruises, this cruise company 

Emerald Cruises  
in Europe and  

Southeast Asia
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is unique when it comes to river and small 
ocean luxury ships. “We’re intimately 
involved with every aspect of the build pro-
cess,” he notes about the hands-on company 
approach from concept to interior design.    
 
Sleek Star-Ships 
Your spacious suite or stateroom has plush 
luxurious amenities. Egyptian linens top 
comfy queen or twin beds and an ensuite 
bath features ESPA toiletries, fluffy robes and 
slippers. The majority of cabins have a bal-
cony or terrace ideal for watching the storied 
coastlines of the world. Daytime dress is 
resort casual since every cruise follows the 
sun. Bring your shorts and T-shirts and com-
fortable shoes for bespoke walking tours to 
UNESCO World Heritage Sites with Emerald-
PLUS or hop on an electric bike for 
countryside rides to a castle or winery with 
EmeraldACTIVE.  
 
Say Yes to Emerald Yacht Cruises 
Are you wondering whether small ship ocean 
cruising is right for you? The answer is yes. 
The 100-guest Emerald Azzurra debuted in 
March 2022, and its sister-ship the Emerald 
Sakara, the newest Emerald luxury yacht, 
launched in December 2023 in San Juan, 
Puerto Rico. Both of these sleek new luxury 
yachts are custom built for warm-water 
cruises in the Mediterranean and the 
Caribbean. Emerald’s award-winning luxury 
yachts have also been voted the world’s #1 
small ship cruise line. What does this mean 
for you? A new world of cruise destinations 
has arrived with exciting destinations exclu-
sive to small ships only.  

A FAMILY AFFAIR 
Next April, in a culinary journey of a life-
time, foodie cruisers will unite on an epic 
Sensations of Lyon and Provence culinary 
cruise with Canadian celebrity chef 
Michael Bonacini and his son, Oscar. In 
eight days between the French foodie 
capital of Lyon to pretty Provence, this 
epicurean fantasy cruise will showcase 
the finest in Burgundy and Rhône Valley 
wines with market tours at the esteemed 
Les Halles Paul Bocuse. Don’t miss your 
chance to dine at the chef’s table with 
the Bonacinis. Bon appétit!  
emeraldcruises.ca/bonacini
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A Special Feature Section

A COUPLE ENJOYS A STAY AT THE ISLAMORADA 
LA SIESTA RESORT VILLA. 
PHOTO: THE FLORIDA KEYS & KEY WEST

Get your 
Vitamin Sea

pastimes in Daytona Beach. If you’re dreaming 
of a vacay that revolves around these leisurely 
activities, there are countless spots to check 
out. Just south of Daytona Beach, try fishing 
off the jetty by Lighthouse Point Park at sunset, 
or cast a line from the Daytona Beach Pier. A 
day on the water with one of the many 
offshore charter companies in Daytona Beach 
may be more appealing if you’re eager to catch 
some deep-water species.  
 
PADDLING  
(OR PEDALLING) ROUTES  
For wildlife enthusiasts, a soothing paddle 
through nearby Tomoka State Park is a must. 
Now launch your kayaks at the boat landing 
and paddle the Tomoka River on an ecotour. 
Rent a kayak on-site at Tomoka Outpost or sign 
up for guided tours with them and prepare to 
say wow past the nature scenes. 

If paddling isn’t your jam, join local indie-
owned outfitter Viking EcoTours for a guided 
kayak pedalling tour instead. For this hands-
free kayaking, you’ll have more time to snap 
photos and enjoy wildlife spotting with a 
wildlife conservationist. 

Travel Planner 
Plan your journey with the Daytona Beach 

Area Convention and Visitors Bureau at  
daytonabeach.com
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BY ROBYNNE TRUEMAN

Five Trails of Adventure in
PHOTOS: DAYTONA BEACH AREA CVB

trails that will pass through five counties. Bike 
rentals are available and if traditional cycling 
isn’t your thing, you can rent an e-bike for a 
beachside tour instead.  
 
MURAL TRAIL  
An afternoon spent touring the Mural Trail 
will transform your perception of arts and 
culture in Daytona Beach. Stroll through the 
city and pause to admire the Animal Cracker 
Box Mural, Crabby’s Oceanside Mural, the 
Myrtle Lane Murals, and many more. Your 
Instagram grid is about to get a lot more 
colourful!  
 
SWEETHEART TRAIL  
Part of the East Coast Greenway, the 
Sweetheart Trail winds along the Halifax River 
to the historic downtown. Admire the swaying 
palms lining the sidewalks as you make your 
way to Beach Street for some retail therapy in 
the Riverfront Shops.  
 
FISHING:  
FROM PIER TO OFFSHORE  
Surf fishing and fishing at sea are popular 

T here’s more to Daytona Beach than 
motorsports. Sure, it’s home to the 
famous Daytona International Speed-

way, but around this span of beach you’ll find 
local arts and culture and outdoor adventure 
all in one sun spot. Get ready to explore the 
great outdoors of Daytona Beach with these 
five styles of trails. 
 
HIKING AND BIKING TRAILS 
Over 100 kilometres of hiking and biking trails 
give you plenty of options from lush, 
botanical-lined trails to beachside jaunts. The 
routes are constantly growing and expanding, 
with the River-to-Sea Loop trail network set for 
completion in 2025. Perfect for the long-
distance cycler, this new loop will offer access 
to a 418-kilometre off-road paved network of 

DAYTONA BEACH
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SOCIAL MEDIA  

Reach our growing audience at the newly revamped digital 

platforms for DreamScapes. We can seamlessly integrate key 

messages, promotions and highlight timely campaigns to our 

audience of devoted travellers, who are armchair readers as 

well as frequent fliers. DreamScapes has won the 2024 Best 

Social Media Post category by Discover America Canada.

PRINT  

DreamScapes magazine is published 4 times  

per year across Canada through a special 

subscription base in The Globe and Mail, and as a 

special supplement 4 times a year in the Toronto 

Star, reaching only the highest desired income 

areas in Canada’s largest metropolitan city. 

MULTIMEDIA SOLUTIONS

DIGITAL  

dreamscapesmagazine.com is accessed globally 

and has a strong Canadian audience of HHI 

consumers and travellers. With a redesigned new 

website, dreamscapesmagazine.com has been  

fully reimagined giving partners the best digital 

publishing travel tool in the Canadian market today.

www.dreamscapesmagazine.com
www.dreamscapesmagazine.com
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WEBSITE AD RATES

MAGAZINE AD RATES 
INCLUDES PRINT & DIGITAL EDITIONS 

(A)   Video Box .............................................................. $595 

       One Position 
 

(B)   Leaderboard ........................................................ $595 

       Size: 648 pixels x 129 pixels 

 

(C)   Box Ad .................................................................. $395 

       Size: 212 pixels x 176 pixels 

AD SIZE/UNIT 1 MONTH WEB ONLY RATE

•    All ad positions are on the DreamScapemagazine.com 

      Home Page 

•    Rates quoted are net

Full Page ...................................................................... $6,950        $6,450        $5,950 

1/2 Page ...................................................................... $4,500        $4,250        $3,950 

1/3 Page ...................................................................... $3,500        $3,250         $2,950 

Double Page Spread .................................................. $11,900       $10,900      $9,950 

Inside Front Cover Double Page Spread ................ $13,900       $12,900      $10,900 

Outside Back Cover .................................................... $7,950         $7,500        $6,950 

Inside Front Cover ...................................................... $7,950         $7,500        $6,950 

Inside Back Cover ...................................................... $7,500         $6,950        $6,500

SIZE OF                                                         NUMBER OF INSERTIONS 
ADVERTISEMENT                                              1X             2X             3X

www.dreamscapesmagazine.com
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AD DIMENSIONS & SPECIFICATIONS

DOUBLE PAGE SPREAD 
Bleed: 17” x 11-1/8” 
Trim size:  16-3/4” x 10-7/8” 
Live area:  7-3/8” x 9-7/8” (x2) 

1/2 PAGE - OPTION A 
Trim size: 4-1/8” x 10-7/8” 
Bleed: 4-3/8” x 11-1/8” 
Live area: 3-5/8” x 9-7/8” 

1/2 PAGE - OPTION B 
Trim size: 8-3/8” x 5-3/8”  
Bleed: 8-5/8” x 5-1/2” 
Live area: 7-3/8” x 4-7/8” 

1/3 PAGE - OPTION A 
Trim size: 2-7/8” x 10-7/8” 
Bleed: 3-1/8” x 11-1/8” 
Live area: 2-3/8” x 9-7/8” 

1/3 PAGE - OPTION C 
Trim size: 5-1/8” x 5-1/8” 
Bleed: 5-3/8” x 5-3/8” 
Live area: 4-7/8” x 5”  

1/3 PAGE - OPTION B 
Trim size: 8-3/8” x 3-3/4” 
Bleed: 8-5/8” x 4” 
Live area: 7-1/4” x 3-1/8” 

1/2 PAGE -  OPTION C 
Trim size: 5-3/8” x 8-1/8” 
Bleed: 5-1/2” x 8-1/4” 
Live area: 4-7/8” x 7-3/8” 

FULL PAGE 
Bleed: 8-5/8” x 11-1/8” 
Trim size:  8-3/8” x 10-7/8” 
Live area:         7-3/8” x 9-7/8”

ALL BLEED SIZES INCLUDE  1/8” BLEED ON ALL SIDES.

1/6 PAGE - OPTION A  
 Live area: 2-3/8" x 4-7/8" 

1/6 PAGE - OPTION B  
 Live area: 7-3/8" x 1-5/8" 

TRIM SIZE (FINISHED SIZE) 
8-3/8” Wide x 10-7/8” Deep 

 

BLEED ADS 
All bleed sizes include 1/8” bleed on all sides. 

 

LIVE AREA 
Keep live text 1/4” away from the trim edge. 

 

DELIVERY METHOD 
Email, FTP, Dropbox, Google Drive 

Please contact us for FTP login 

 

ACCEPTABLE AD FORMATS 
PDF (PDF/X-1a compliant) – preferable 

Adobe InDesign CC 2024* 

Adobe Illustrator CC 2024* 

Quark XPress 2024* 

*Please supply fonts and links 

 

ADDITIONAL INFORMATION 
Full colour process printing, web press. 

Self cover with two-wire saddle stitch. 

 

SUBMIT MATERIAL TO 
Joe Turkel, Publisher 

joe@globelitemedia.com 

Tel: 416-725-3353 or 1-888-700-4464

TRAVEL AND LIFESTYLE MAGAZINE

mailto:joe@globelitemedia.com
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For more information please contact your DreamScapes Account Manager.

PUBLISHER 

Joe Turkel 

Head Office: 416-725-3353 or 1-888-700-4464 

Email: joe@globelitemedia.com

EDITORIAL OFFICE 

Ilona Kauremszky, Editor / Associate Publisher 

Phone: 647-819-0891 

Email: editor@dreamscapes.ca

AD CLOSING DATES & 
MATERIAL DEADLINES

ISSUES CLOSING DATE MATERIAL DUE DISTRIBUTION DATE 

WINTER/SPRING 2025 January 13 January 20 February 17 

SPRING/SUMMER 2025 April 11 April 18 May 15 

FALL/WINTER 2025 September 22 September 26 October 23 

WINTER 2025/2026 October 31 November 7 December 4

DreamScapes is published by Globelite Travel Marketing Inc. 

5863 Leslie St., Suite 315, Toronto, ON  M2H 1J8 

Tel: 416-725-3353 or 1-888-700-4464 

E-mail: joe@globelitemedia.com 

www.dreamscapesmagazine.com

mailto:joe@globelitemedia.com
mailto:editor@dreamscapes.ca
mailto:joe@globelitemedia.com
http://www.dreamscapesmagazine.com
www.facebook.com/dreamscapesmag
www.x.com/dreamscapes_mag
www.instagram.com/dreamscapesmag



